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DES MOINES AREA COMMUNITY COLLEGE
2006 Ankeny Boulevard
Ankeny, Iowa 50021

REGULAR MEETING 

MAY 10, 1971

ROLL CALL

L

APPROVAL
OF

-MINUTES

PERSONNEL

RESIGNATIONS

The regular monthly meeting of the Des Moines Area Community College Board 
of Directors was held in the Board Room, Administration Building, Ankeny 
Campus, 2006 Ankeny Blvd., Ankeny, Iowa, on Monday, May 10, 1971. The 
meeting was called to order by the Board President, Rolland Grefe, at 
7:30 p.m.

Members present: Rolland Grefe
Harry Bloomquist 
Ross Cramlet 
David Longnecker 
Harold Welin 
Cecil Galvin 
Max Kreager 
Robert Lounsberry

William Price

Paul Lowery, Superintendent
Jack Asby, Asst. Supt., Administrative Services 
Irv Steinberg/ Business Manager/Board Secretary 
David Palmer, Instructor, Ankeny Campus 
Phil Langerman, Asst. Supt., Instructional Services

A motion was made by R. Cramlet, seconded by H. Welin, that the minutes of 
the regular board meeting of April 19, 1971 be approved as presented. 
Motion passed.

It was moved by H. Welin, seconded by H. Bloomquist, that employment be 
offered to the following for the position and salary indicated:
Name Position Salary Eff. Da
Jack Mastrofski Comm. & Adv. Art Instr. $ 10,100 9- 1-7
Arthur Miller Veterans Farm Coop. Instr. 11,000 5-13-7
Darlene Falck Sec./Clerical Instr. 10,000 6- 7-7
Arthur Glynn Food Service Instr. 12,250 7-15-7
Kenneth Clark Day-Evening Counselor 13,000 7- 1-7

Motion passed.

A motion was made by M. Kreager, seconded by R. Cramlet, that the resignations 
of the following personnel be accepted:

Melvin Tullis, Automotive instructor, effective May 31, 1971
Larry Hughes, Physical Education instructor, effective May 31, 1971
William Buse, Copy Reproduction instructor,MDTA, effective May 31, 1971.

Members absent: 

Others present:

Motion passed.
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A motion was made by H. Welin, seconded by D. Longnecker, that a maternity 
leave be granted to Cheryl Goodrich, Data Processing instructor, effective 
June 1, 1971. Motion passed.

A motion was made by H. Welin, seconded by H. Bloomquist, that approval be
given to the renewal of a one year lease with the American Legion Lincoln
Post #126 for the rental of space at 8th and Washington, Des Moines, Iowa, 
at a monthly fee of $325.00. This lease is to continue until January 31,
1972 and the Board President and Secretary be authorized to sign said 
lease. Motion passed.

A motion was made by M. Kreager, seconded by D. Longnecker, that the 
Advanced Placement Policy approved April 19, 1971 be amended as it pertains 
to transfer students. A copy of said amendment is attached hereto and 
made a part of these minutes. Motion passed.

A motion was made by H. Welin, seconded by M. Kreager, that approval be
given to pay Sperry-Rand Corporation a 907» progress payment in the sum of
$100,500.00 for the randtriever, in accordance with the terms of the 
contract. Motion passed.

It was moved by R. Lounsberry, seconded by D. Longnecker, that the curriculum 
for the Retail Marketing and Industrial Marketing Programs be changed as 
indicated on the sheets which are attached hereto and made a part of these 
minutes. The change would qualify the graduates for an Associate in Applied 
Science Degree in lieu of the Diploma previously issued. Motion passed.

A motion was made by M. Kreager, seconded by R. Lounsberry, that contracts 
for the Media Center equipment and furniture, totaling $44,636.13, be 
awarded to suppliers indicated on the attached list. Motion passed.

AWARD OF CONTRACT It was moved by R. Lounsberry, seconded by H. Welin, that contracts for 
FOR FOOD! SERVICES food service utensils and furniture, totaling $25,342.82, be awarded to 
EQUIPMENT the suppliers indicated on the attached list. Motion passed.

SCHEDULE'OF FEES A motion was made by D. Longnecker, seconded by C. Galvin, that the pro- 
vFOR RENTAL OF posed fee schedule for rental of Boone facilities by outside groups, a 
BOONE FACILITIES copy of which is attached hereto and made a part of these minutes, be 

approved. Motion passed.k
AGREEMENT WITH A motion was made by R. Lounsberry, seconded by M. Kreager, that approval be 
DPI RE VOCATIONAL given for the continuation of an agreement with the Division of Rehabili- 
“ REHABILITATION tation Education and Services, Iowa State Department of Public Instruction,
COUNSELOR

APPROVAL OF
I0WASCRIPT
PROJECT

to provide matching funds in the amount of $6,000 for one full-time 
vocational rehabilitation counselor and one secretary, and that the Board 
President and Secretary be authorized to sign said agreement. Motion passed

It was moved by C. Galvin, seconded by M. Kreager, that approval be given 
to a 3-year project to provide occupational information to eleven selected 
high schools throughout the community college district, and that further 
approval be given to the Advisory Board members listed on the attached 
sheet; said project to be known as IOWAscript. Motion passed.



DES MOINES AREA COMMUNITY COLLEGE
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The regular monthly meeting of the Des Moines Area Community College Board 
of Directors was held in the Board Room, Administration Building, Ankeny 
Campus, 2006 Ankeny Blvd., Ankeny, Iowa, on Monday, May 10, 1971. The 
meeting was called to order by the Board President, Rolland Grefe, at 
7:30 p.m.

Members present: Rolland Grefe 
Harry Bloomquist 
Ross Cramlet 
David Longnecker 
Harold Welin 
Cecil Galvin 
Max Kreager 
Robert Lounsberry

Members absent: William Price

Others present: Paul Lowery, Superintendent
Jack Asby, Asst. Supt., Administrative Services 
Irv Steinberg, Business Manager/Board Secretary 
David Palmer, Instructor, Ankeny Campus 
Phil Langerman, Asst. Supt., Instructional Services

J

A motion was made by R. Cramlet, seconded by H. Welin, that the minutes of 
the regular board meeting of April 19, 1971 be approved as presented. 
Motion passed.

It was moved by H. Welin, seconded by H. Bloomquist, that employment be 
offered to the following for the position and salary indicated:
Name Position
Jack Mastrofski 
Arthur Miller 
Darlene Falck 
Arthur Glynn 
Kenneth Clark

Comm. & Adv. Art Instr. ‘ 
Veterans Farm Coop. Instr, 
Sec./Clerical Instr.
Food Service Instr. 
Day-Evening Counselor

Salary
10,100
11,000
10,000
12,250
13,000

Eff. Date
9- 1-71
5-13-71
6- 7-71
7-15-71 
7- 1-71

Motion passed.

A motion was made by M. Kreager, seconded by R. Cramlet, that the resignations 
of the following personnel be accepted:

Melvin Tullis, Automotive instructor, effective May 31, 1971
Larry Hughes, Physical Education instructor, effective May 31, 1971
William Buse, "Copy Reproduction instructor,MDTA, effective May 31, 1971.

Motion passed.

j
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[ADJOURNMENT

I

egular Meeting May 10, 1971

It was moved by R. Cramlet, seconded by C. Galvin, that the claims and 
accounts, as presented, be approved for payment. Motion passed.

It was moved by R. Lounsberry, seconded by C. Galvin, that the meeting 
be adjourned. Motion passed and the meeting was adjourned at 10:15 p.m. 
The next regular meeting was set for June 14, 1971 at 7:30 p.m.



The Des Moines Area Community College accepts credits transferred from other
accredited colleges and universities in which passing grades have been
received. Courses which correspond to that equivalent course at the Des Moines v
Area Community College are transferred at face value and may be used to fulfill 
all major requirements. Courses for which there is no equivalent will be design '
nated as electives. When a question exists as to the equivalency of courses, a
request will be made for a description of that course from the college at which
that course was taken.



DES MOINES AREA COMMUNITY COLLEGE

ADVANCED PLACEMENT POLICY 
(Credit by Evaluation)

Board Approved 
ApHrl -W, 1971 

flj,
The Des Moines Area Community College recognizes that many students, by virtue 
of previous educational preparation, military service, or employment experience, 
already.possess the necessary skills and knowledges to successfully meet the 
minimum requirements of many of the basic cqurses included in their program of 
study. , ;

In order to provide these students with the opportunity to enrich or to 
accelerate their educational experiences, an advanced placement policy has 
been developed by the College.

Here are a.number of ways in which advanced placement can be attained* There 
is no charge for credit granted by evaluation.

TRANSFER STUDENTS

The Des Moines Area Community College accepts credits transferred from other 
accredited colleges and universities in which a "C" or above grade has been 
achieved. Courses which correspond to an equivalent course at the Des Moines 
Area Community College are transferred at face, value and may be used to fulfill 
all major requirements. Courses for which there is no. equivalent.course will • 
be designated as electives. When a question exists as to the equivalency of 
courses, a request will be made for a description of the course from the college 
at which that course was taken.

Students trAnferring from other colleges and universities will be permitted 
to transfer a maximum of sixty quarter hours of academic credit toward fulfill
ment of degree programs at the Des Moines Area Community College. All prior 
credits earned will be evaluated by the Registrar.

COLLEGE LEVEL EXAMINATION PROGRAM (CLEP) AND COLLEGE ENTRANCE EXAMINATION BOARD (CEEB)

The Des Moines Area Community College participates in the College Level 
Examination Program (CLEP) and will grant credit in areas comparable to courses 
listed in the College catalog. The College will also grant advanced placement 
and, where appropriate, college credit to those students who have taken college- 
level courses in high school and who have received a satisfactory score on the 
Advanced Placement Test of the College Examination Board.

The granting of credit and/or advanced placement will be determined following 
an evaluation of the examination by the Registrar and will be placed on the 
student's permanent records after he has completed a minimum of eighteen quarter 
hours of residence credit.

ATTENDANCE. OF SELECTED HIGH SCHOOL STUDENTS

The Des Moines Area Community College offers the opportunity for selected high 
school students to attend credit courses when recommended and approved by the

(Over)



student's parents, guidance counselor, principal and the College. Students 
selected may enroll for one or two courses at the beginning of any term provided 
they follow the regular admissions, registration and counseling procedures and 
adhere to the regulations of the College. These courses' are to be considered as 
additions to the student's total academic program rather than replacements for 
high school graduation requirements.

A high school student enrolled in any course will be required to meet the same 
standards as any other student and'will be awarded the same credit for courses 
successfully completed. Records of credits will be maintained and may be applied 
against college requirements at the Des Moines Area Community College or at any 
other institution in which that student enrolls. Students who have not completed 
high school must insure an amount equal to his tuition is paid to the College by 
the school district in which he resides.

UNITED STATES ARMED FORCES INSTITUTE (USAFI) AMD OTHER MILITARY SCHOOLS

The Des Moines Area Community College will recognize and grant credit to veterans 
for educational training completed in the Armed Forces,and for college work com
pleted through the United States Armed Forces Institute (USAFI), provided such 
credit is not a duplication of work previously taken.

Veterans must petition the Registrar for such credit and present authentic 
military service and training records. The recommendation of the American 
Council on Education, A Guide to the Evaluation of Education Experiences in 
the Armed Forces, will be used in evaluating military service school training.
A copy of the serviceman's separation papers, DD Form 214, should be submitted 
to the Admission's Office.

USAFI college level credit courses taken by correspondence or by extension 
through another accredited college are accepted under regular transfer credit 
provisions. Official reports of the educational achievement must be mailed 
directly to the College from USAFI, Madison, Wisconsin.



DES MOINES AREA COMMUNITY COLLEGE
2006 Ankeny Boulevard
Ankeny, Iowa 50021

f i▼ ̂REGULAR MEETING

MAY 10, 1971 The regular monthly meeting of the Des Moines Area Community College
Board of Directors was held in the Board Room, Administration Building, 
Ankeny Campus, 2006 Ankeny Blvd., Ankeny, Iowa, on Monday, May 10, 1971. 
The meeting was called to order by the Board President, Rolland Grefe, 
at 7:30 p.m.

ROLL CALL Members present;

Members absent:

Rolland Grefe 
Harry Bloomquist 
Ross Cramlet 
David Longnecker 
Harold Welin 
Cecil Galvin 
Max Kreager 
Robert Lounsberry 
William Price

Others present: Paul Lowery, Superintendent
Jack Asby, Asst. Supt., Administrative Services 
Irv Steinberg, Business Manager/Board Secretary 
David Palmer, Instructor, Ankeny Campus 
Phil Langerman, Asst. Supt., Instructional Services

< APPROVAL OF 
'MINUTES

PERSONNEL:

A motion was made by R. Cramlet, seconded by H. Welin,that the minutes 
of the regular board meeting of April 19, 1971, be approved as 
presented. Motion passed.

It was moved by H. Welin, seconded by H. Bloomquis^fhat employment be 
offered to the following for position and salary indicated:

Name
Jack Mastrofski 
Arthur Miller 
Darlene Falck 
Arthur Glynn 
Kenneth Carr

Position 
Comm. & Adv. Art Instr. 
Veterans Farm Coop, Instr. 
Sec/Clerical Instr.
Food Service Instr. 
Counselor,day-evening

Salary
$10,100

.11,0 00
10,0 00
12,250

Eff. Date 
9-1-71
5-13-71
6-7-71
7-15-71 
7- 1-71

Motion passed,

RESIGNATIONS

MATURN1TY
LEAVE

A motion was made by M. Kreager, seconded by R. Cramlet, that the 
resignations of the following personnel be accepted. Melvin Tullis, 
automotive instructor, effective ; ; Larry Hughes, physical
education instructor, effective 3 I ; William Buse, DM Skill
Center instructor, effective • Motion passed.

A motion was made by H. Welin, seconded by D. Longnecker, that a matjĵ rmty 
leave be granted to Cheryl Goodrich, data processing instructor, effective 
June 1, 1971. Motion passed.



Regular Meeting -2- May 10, 1971

APPROVAL OF LEASE 
i'ÌOR MODEL CITIES
"lranch office

approval of
ADVANCED
PLACEMENT
POLICY

APPROVAL TO 
PAY FOR 
RANDTRIEVER

CURRICULUM CHANGE 
MARKETING PROGRAM

CONTRACT FOR 
MEDIA CENTER 
EQUIPMENT

r
AWARD OF CONTRACT 
FOR FOOD SERVICES 
EQUIPMENT

SCHEDULE OF FEES 
FOR RENTAL OF 
BOONE FACILITIES

A motion was made by .H.. Welin, seconded by H. Bloomquist, that 
approval be given to^renewal of a 1-year lease with the American 
Legion Lincoln Post #126 for the rental of space at 8th & Washington 
Streets, Des Moines,Iowa, at a monthly fee of $325.00. This lease is 
to continue until January 31, 1972 and that the board president and 
secretary be authorized to sign said lease. Motion passed.

A motion was made by M. Kreager, seconded by D. Longnecker, that the 
Advanced Placement Policy approved jApril 19, 1971, be amended . as it 
pertains to transfer students. A copy of said 
hereto and made a part of these minutes.

amendment'attached-Cd>Motion passed.

A motion was made by H. Welin, seconded by M. Kreager, that approval 
be given to pay the Sperry-Rand Corporation a 90% progress payment)for 
the randtriever^n the;-amount of $100,5^.00jin_accordance with the 
terms of the contract. Motion passed.

It was moved by R. Lounsberry, seconded by D. Longnecker, that the 
curriculum for the Retail MarketingProgramsbe changed as indicated 
in the sheets which is^th ached hereto and made a part of tlraai minutes? T  
and -that the-program- be uhanged—ffroffi-4ferL"of" a • ̂ ±p±oma—tx>-appli-ed - »
T9-e r g - r ee.

û~
A motion was made by M. Kreager, seconded by R. Lounsberry, that 
contracts for the Media Center equipment and furniture, totaling 
$44,636.13, be awarded to suppliers indicated on the attached list.
Motion passed.

It was moved by R. Lounsberry, seconded by H. Welin, that contracts 
for food service utensils and furniture, totaling $25,342.82, be 
awarded to the suppliers indicated on the attached list. Motion passed.

A motion was made by D. Longnecker, seconded by C. Ga.lvin, .that the 
proposed fee schedule for rental of Boone facilitiesr^^opy Slfwhich 
is attached heretbo and made a part of these minutes, be approved.
Motion passed.

AGREEMENT WITH 
DPI RE VOCJREHAB 
COUNSELOR

APPROVAL OF IOWA 
SCRIPT PROJECT

A motion was made by R. Lounsberry, seconded by Mf Kreager, that 
approval be given for the continuation of an agreement with the 
Division of Rehabilitation Education and Services, Iowa State 
Department of Public Instruction, to provide matching funds in the 
amount of $6,000.00 for one full-time Voc-Rehab counselor and one 
secretary, and that the board president and secretary be authorized 
to sign said agreement. Motion passed.

It was moved by G. Galvin, seconded by M. Kreager, that approval be 
given to a 3-year project to provide occupational information to ^ ^
high—schoolr-counselors, which will be referred to as Iowa 
and that further approval be given to placing on the Iowa Script 
Advisory Board those who- aaee listed on the attached sheet. Motion 
passed.

«AIMS AND 
^COUNTS

It was moved by R. Cramlet, seconded by C. Galvin, that the claims 
and accounts, as presented, be approved for payment. Motion passed.



► Regular Meeting

b

ADJOURNMENT
r*

-3- May 10, 1971

It was moved by R. Lounsberry, seconded by C. Galvin, that the 
meeting be adjourned. Motion passed and the meeting was adjourned 
at 10:15 p.m. The next regular meeting was set for June 14, 1971, 
at 7:30 p.m.

IRV STEINBERG, Secretary

ROLLAND GREFE, President



ADVISORY BOARD - CONTACTED

Dr. Marvin Davis, Director 
Regional Resource Center 
112 - 116 11th Street 
Des Moines, Iowa 50309

Mr. Don Bennink 
Director of Guidance 
Boone High School 
Boone, Iowa

Mr. Carl T. Miles 
Superintendent of School 
Knoxville, Iowa

Mr. Bill Stewart
Tool & Die Program Chairman
Des Moines Area Community College

Mr. Rus Slicker
Director of General Education
Des Moines Area Community College

Mr. Ed Ranney
Consultant, Guidance Services 
Department of Public Instruction 
Grimes Building 
Des Moines, Iowa



DBS MOINES AREA COMMUNITY COLLEGE 
Agenda

MondayB May 10, 1971 0 7:30 P.M. 
Board Room * Ankeny Campus

1. CALL TO ORDER / ■ l

n ¿4- 9jd2. APPROVAL OP MINUTES - April 19, ■ 1971 Meeting -* (

Jack Mastrofski, Commercial 6 Advertising Art instr., Ankeny; oJ Q / f if lp y Q O 1*) > 
Darlene Falck„ Secrefcarisl-Clerical instr.. Ankeny V 7

3» PERSONNEL 
New:
a.
b. Darlene FaXck, Secrefcariel~Cles:icaX instr., Ankeny
c. Arthur Glynn, Food Service instr», Ankeny
do Arthur. Miller -.Veteraas,Farm Coop instr., Carroll _

C o M S & i* * * 1_ f t  ¡ 3 }000  T
19 "<= Ignat ions: — 1 ' ”~ y  - ^  f\ / f

Mel. TullIs, Autmotive instr.«, Ankeny
b. Larry Hughes, P.E. instr« - Boone /
C. W & 3H  t & s q  V M  5 / )  f t  C e n t e r .  X ^ J T r ^ c ,

4. W ? ,  H ^ U  , z l  ¿ o « ? ' * * * ' -

5. REPORTS C^L’,' '
^a. Ankeny graduation« May 23, 7:30 p.m. s North High with Congressman Neal Smith 

as speaker. $08 
'""b. Boone graduation. May 28-, 10:00 a.m., Boone. (Socoau GtwACK 9S~—
K'C, Progress on redisfcricting ■»’ Jack Asby.
Ud. Legislation - Mas: Sreager and Paul Lowery.
^Go Iowa Council* of Area School Boards ■« Mas Kreager.  ̂ j£ouW

Regional Computer Center - W. Price. 3 -— f ^ l  0
Consortium that will provide $30,000''to the institution for staff development 
ai-id in-service training in cooperation viith Ellsworth Community College,, 

k r \  ) Mankato State College; and Ottumwa Heights College with Southern Illinois 
Un̂ -yeya ¿ty0

h. Presentation of a program titled “A capsule picture of an area school" by
^ our staff to the DFI staff at their monthly meeting on Monday, May ?.0a

i. Volunteer Workshop at San Francisco and Denver.
j. Report on meeting with Governor5® Educational Advisory Committee.

6. UNFINISHED BUSINESS $7 ̂  c U'^’W  enrol^e^

7. NEW BUSINESS
✓ a. Renewal of lease for/one yearj for. Model Cities facility on 8th and Washington,

* Des Moines. & 3 A 52- ^ n j  /-J/-7L-
b. Approval of Advanced Placement policy as per paragraph change under "Transfer

Student.11 (Enclosed)- 
/ c. Approval of 90% progress payment to Library:‘Bureau for Randfcrlever in the 

^  amount of $1005500a
Curriculum change in Marketing Program from diploma to applied science degree
(old and new curriculum enclosed).

] / e. Awarding of contracts for Media Center equipment.
. ✓ f. Awarding of contracts for Food Service furniture & kitchen utensils and
* table service.
\ /  g. Schedule of charges for use of college facilities by outside groups at Boone;
.w "̂h. Continuation of agreement to provide matching funds in the amount of $6,000 

for full-time rehabilitation counselor on camous.



S. OTHER ACTIVITIES
a. General Advisory Committee 

S. PRESENTATION AND APPROVAL OP CLAIMS (Enclosed) 

10. ADJOURNMENT

►

[



Name:
Age:
Position:
Division:
Recommended salary:
Most recent salary:
Salary In relation to staff 
w/similar qualifications: 
Education:
Experience;
Reason for recommending this 
person:
Beginning date of employment: 
Length of contract;
Reason for employment:

A*

Name:
Age:
Position:
Division:
Recommended salary:
Most recent salary:
Salary in relation to staff 
w/similar qualifications: 
Education:
Experience:
Reason for reconrciending this 
person:
Beginning date of employment: 
Length of contract:
Reason for employment:

vVvV
Name:
Age:
Position:
Division:
Recommended salary:
Most recent salary:
Salary in relation to staff 
w/similar qualifications: 
Education:
Experience:

Reason for recommending this 
person:

Beginning date of employment: 
Length of contract:
Reason for employment:

Jack Mastrofski 
47
Commercial & Advertising Art instructor
Career Education
$105100 annual
$9,150 (9 mos.) + stimmer

Similar
B.F.A. - Drake University
6 yrs. teaching; 15 years in commercial art field 
Diverse practical background and teaching experience

September 1, 1971 
9 mo.
Addition

Arthur Miller 
37
Veterans Farm Coop instructor 
Career Education 
$11,000 annual 
$800/mo.

Similar
B.S. in Agriculture
4 yrs0 teaching; 9 yrs. related agriculture business

Combination of teaching & related agriculture experience 
May 13, 1971 
12 mo.
Addition

if* **
Darlene Falck 
25
Secretarial-Clerical instructor 
Career Education 
$10,000 annual 
Student

Similar
B.S. & M.S. in Business Education 
4 yrs. of work experience as secretary; internship 
in college teaching

Practical experience & educational background 
June 7, 1971 
12 month
Replacement for True Sherman for summer session 
Addition commencing with fall term



Name:
Age:
Position:
Division:
Recommended salary:
Most recent salary:
Salary in relation to staff 
w/similar qualifications: 
Education:
Experience:
Reason for recommending this 
person:
Beginning date of employment: 
Length of contract:
Reason for employment:

Arthur Glynn 
AO
Food Service instructor 
Career Education 
$12„250 annual 
$11,400

Similar
B.S. in Food Administration
Worked since 1959 in various areas of food service 
supervision; limited teaching at Iowa State & Ottumwa

Bsst qualified of persons intervievjed 
July 15, 1971 
12 mo.
Addition



PERSONNEL: ■ *

Kenneth Carr —  .day-evening counselor

addition

PROPOSE) E/iK SCHEDULE FOR RENTAL Off BOONE FACILITIES

MILITOR?:.M RENTAL

1« Cominmiity Groups Wham No Admission, is Charged*

$23 far a maximum of three hours* Each hour or fraction Chareo£ in
oacfssss of three hours irill La at Chû raie of $6/hr<>

Ilo Conararcial or ComaKmifey Group Where Admission is Chargedc
$40 for a uuutisauiu of fchrßa hours» Each hour or fraction thereof
in esccess of three hcurs will be at the rate of $8/hr.

III« Special Contract»
The Boone Coimmifcy School class plays* including four practice a and 
one presentation, will bo $23 per play» Additional practice sessions 
will be assessed a fee of $3*00 per practice.

GYIi t, ̂STAL;

X. Co aas unity Group Usage for Athletic-Typo Activities*
Adulta or adult supervised groups where no admission is charged will 
be $10*00/hro

II, CciDcercial Adult Group Usage for Athle£lc»*^ypa Activities.
Adult or adult supervised groups where cduiscion is charged will bea 
$20.00/hr.

III. Special Contract*
The Boone Coionunity School athletic «vents will he $3*00/hr* with 
custodial services provided by fchii Collage* If spec tutors are in» 
volvwd. supervisory staff are to he furnished by the Boone Gonsounity 
School, Time of practice periods and date of gauzes subject to College 
schedule«

The abovci fans to Include all utilities and custodial services unless rental 
period attends beyond .10:00 P.M. or occurs on wu-akemds. l£ activities occur 
efter hours, weekends or require unuoual cleaning by school staff, additional 
charges will be assessed to covar the salary of staff performing the service.

JA : j j
6 Hay 1971



SUMMARY 05? RECOMMENDATIONS FOR AWARDING CONTRACTS
FOR FOOD SERVICE UTENSILS AND FURNITURS

May 105

Bolton & Hay $ 16 3 3,26.33

Hockenberg 3,784.24

Republic Steel Corp. 801.05

Fandreij Inc. 37.00

Toledo Scale Company 1,274.00

Des Moines Cash Register 1,782.00

Ahern Pershing 1,338.20

Total Cost $ 25,342.82



SUMMMff OF RECOMMENDATIONS TOR AWARDING CONTRACTS 
FOR MEDIA CENTER ZQÜIPMHNT AND FURKITURE

itay 10, 1971

Midvest Visual, Usa Moinoa, loo-ra $ 5,099.05
Fandrei, Inc», Dos Moines» leva 5,516.41
Lafcts'e, Inc., Cedar Falls, Iotä 1,171.80

Treck Photographie» Des Moines, Iowa 3,367.50
Iowa State Industries, Fort Madison, Iowa 327.80
Ahem Fershing, Des Moines, Iowa 8,494.27
Sears, Roebuck and Company, Deo Moines 74.90
Triangle School Supply, Sioux Falls, South Dakota 19,107.00
Pigott, Inc., Deo Moines, lova 219.00
IBM, De3 Moines, Iowa 1,258.40

Total Cost: $44,636.13



Midwest Visual

Bid Item i Vs resc.ciptian, ■ ■ ■ i » Cost

1. 1 » 13 P.A. System» L.6.I. $ 3,142.25
2» 54 Xómsa Projector9 L.G.X« 1,241*60
3. 55 Slide Projector, L.G*!» 479.20
4» 56 Filins trip Projector# L.G.I. 236*00

Fandrei, Inc*

1. 14 » 17 Drapes and Curtains 2 5 640.00
1. 101 Tables far Copy Cameras 40.00
3. 105 Classroom Tables 2,252.25
4. 107 Folding Chairs 192.43
5. 108 Folding Chairs W/Tablet Arm 391.68

Latta1s# Inc.

1, 21 Projection Carts 115.80
-V 2. 22 ProjectiCTi Carta 262.00

3. 23 - 26 McNefJc Furniture 630.10
4. 103 Typing Tables 163.90

•
Track Photographic

1. 27 - 29 Enlarging Counters 1,613.00
2. 30 - 32 Darkroom Slide3 Complete 736.50» 3. 33 Chem. Miner 248.00
4- 34 Print Washer 315.00
5. 35 Timers# Wall Mounted 280.00
6. 37 - 38 3 firelights 175.00

Iowa Stats industries

1 . .10 Lecterns 327.80

Ahsra PershingI---------    *“*

1. 18 - 19 Drawing Tables/v Drawers 391.30?j£* * 20 Stools 4 / » 003 75 - 81 Coat hacks 438.76
4. 82 Steno Chairs 352,38
5. 83 Secretarial Desks 697.28
6. 86 Side Chairs 226.35
7. 87 Bookcases 288.938«. 38 Rasfcs - Office 366,72
9. 90 Two-Drawer File Cabinet 46., 04



Ahem Pershing (Continued)

Bid Item P b Description Cost
$ 197,04
2,684.88 
297.15 
209-92 
146,28
316.50 
55.40
280.00
353.50 
277.22 
8X9.60

10, 91 Four-Drawer File Cabinets
11. 92 Conference Chairs with Casters
12. 93 Conference Chairs - No Casters
13. 94 Conference Tables
14. 95 Instructor*s Chairs
15. 96 Folding Table (Mttfihell ~ Satume)
16. 97 Folding Table (Mitchell - Satume)
17. 98 Folding Table (Mitchell - Satume)
18. 99 Folding Table (Mitchell - Satume)
19, 102 Dsaka
20. 109 Classroom Folding Tables

Sears
1. 61 - 62 Sink
2. 63 Sink

Plgotfc, Xnc.
1. 89 Office Chairs

22,00
52.90

2X9.00

Triangle

.1. 39 Steel Cabinets 206.20
2. 40 - 45 Steel Shelving 2,S83.00
3. 46 - 53 Display Equipment 395,80
4. 60 Projection Screens, L. G. I. ls4X0.00
5. 100 Student Chairs W/Bodk Racks 752.25

- 6. 104 Student Chairs 29128.00
7- 106 Student Choirdesks 11,331.75

IBM

1. 84 Card Typewriters 418-40
2, 85 Selectric Typewriters 840.00



DES MOINES AREA COMMUNITY COLLEGE

ADVANCED PLACEMENT POLICY 
(Credit by Evaluation)

Board Approved 
April 19, 1971

The Des Moines Area Community College recognizes that many students, by virtue 
of previous educational preparation, military service, or employment experience, 
already possess the necessary skills and knowledges to successfully meet the 
minimum requirements of many of the basic cqurses included in their program of 
study. j

In order to provide these students with the opportunity to enrich or to 
accelerate their educational experiences, an advanced placement policy has 
been developed by the College.

Here are a number of ways in which advanced placement can be attained. There 
is no charge for credit granted by evaluation.

TRANSFER STUDENTS

The Des Moines Area Community College accepts credits transferred from other 
accredited colleges and universities in which passing grades have been 
received. Courses which correspond to that equivalent course at the Des Moines 
Area Community College are transferred at face value and may be used to fulfill 
all major requirements. Courses for which there is no equivalent will be desig
nated as electives. When a question exists as to the equivalency of courses, a 
request will be made for a description of that course from the college at which 
that course was taken.

Students tranferring from other colleges and universities will be permitted 
to transfers maximum of sixty quarter hours of academic credit toward fulfill
ment of degree programs at the Des Moines Area Community College. All prior 
credits earned will be evaluated by the Registrar.

COLLEGE LEVEL EXAMINATION PROGRAM (CLEP) AND COLLEGE ENTRANCE EXAMINATION BOARD (CEEB)

The Des Moines Area Community College participates in the College Level 
Examination Program (CLEP) and will grant credit in areas comparable to courses 
listed in the College catalog. The College will also grant advanced placement 
and, where appropriate, college credit to those students who have taken college- 
level courses in high school and who have received a satisfactory score on the 
Advanced Placement Test of the College Examination Board.

The granting of credit and/or advanced placement will be determined following 
an evaluation of the examination by the Registrar and will be .placed on the 
studentTs permanent records after he has completed a minimum of eighteen quarter 
hours of residence credit.

ATTENDANCE, OF SELECTED HIGH SCHOOL STUDENTS

The Des Moines Area Community College offers the opportunity for selected high 
school students to attend credit courses when recommended and approved by the

(Over)



student’s parents, guidance counselor, principal and the College. Students 
selected may enroll for one or two courses at the beginning of any term provided 
they follow the regular admissions, registration and counseling procedures and 
adhere to the regulations of the College. These courses are to be considered as 
additions to the student’s total academic program rather than replacements for 
high school graduation requirements.

A high school student enrolled in any course will be required to meet the same 
standards as any other student and will be awarded the same credit for courses 
successfully completed. Records of credits will be maintained and may be applied 
against college requirements at the Des Moines Area Community College or at any 
other institution in which that student enrolls. Students who have not completed 
high school must insure an amount equal to his tuition is paid to the College by 
the school district in which he resides.

UNITED STATES ARMED FORCES INSTITUTE (USAFI) AND OTHER MILITARY SCHOOLS

The Des Moines Area Community College will recognize and grant credit to veterans 
for educational training completed in the Armed Forces and for college work com
pleted through the United States Armed Forces Institute (USAFI), provided such 
credit is not a duplication of work previously taken.

Veterans must petition the, Registrar for such credit and present authentic 
military service and training records. The recommendation of the American 
Council on Education, A Guide to the Evaluation of Education Experiences in 
the Armed Forces, will be used in evaluating military service school training.
A copy of the serviceman's separation papers, DD Form 214, should be submitted 
to the Admission's Office.

USAFI college level credit courses taken by correspondence or by extension 
through another accredited college are accepted under regular transfer credit 
provisions. Official reports of the educational achievement must be mailed 
directly to the College from USAFI, Madison, Wisconsin.



RETAIL MARKETING CURRICULUM

May 3S 1971

QXR. HRS. CLASS HRS. LAB HRS.
121:101 English X 3 35
241:110 Trineiples of Accounting 1 3 35 22
217:231 Introduction to Business 3 35
217:573 Psychology S Human Relations 3 57
217:552 Salesmanship 3 35 22
217:531 Business Mathematics 2 35 11

17 232 55 287
QUARTER II
138:101 Economics I 3 35
241:111 Principles of Accounting II 3 35 22
241:185 Business Law 3 57
217:522 Marketing Office Procedures 3 22 35
217:242 Principles of Marketing 3 46
138:151 Speech 3 35

18 230 57 287
QUARTER III

138:102 Economics XX 3 35
217:572 Business Communications 2 35
217:559 Physical Distribution 2 46
211:533 Retail Product Analysis I 3 35 22
211:513 Retailing X 5 70 44

15 221 66 287
QUARTER IV
211:594 Retail Field Experience 15 Minimum of 300 hours
211:593 Field Training Seminar 2 36 300

17 36 300 336
qUARTER V '
211:515 Retailing XI 3 35 35
217:525 Supervisory BevelojHaaBat 2 35 11
211:535 Retail Product Analysis IX 3 35 22
211:595 Retail Field Experience IX 7 Minimum of 144 hours

15 105 . 2X2 317



RETAIL MARKETING

ÜO
' VI

QTRo HRS. CLASS HRS* LAB HRS.

211:545 Retail Management Problems I 2 46
217:523 Advertising and Sales Promotion 3 57
211:527 Buying and Mdse. Control 2 35
211:596 Retail Field Experience III 7 Minimum of 144 hours
217:537 Data Processing for Business 2 35

16 173 144 317
QUARTER VII
241:243 Office Management 3 35
211:547 Retail Management Problems II 2 35
211:528 Buying and Mdse* Control XI 3 35 35
ft Social Science Elective 3 35
211:597 Retail Field Experience 7 .. • Minimum of 144 hours

18 140 179 319

&Xo be selected from Soelal Science Departments #135 or #136«



D E P A R T M E N T  S T O R E  M A R K E T I N G

The Department Store Marketing program is designed to prepare the student to enter 
.and be successful in the field of retail mid-management. The program is organized 
to give the student a foundation in business and retail marketing and then to build 
the management skills of supervision and merchandise control upon this. The curri
culum is implemented with classroom, laboratory, and field experience. A boutique 
merchandising laboratory complements the instructional program. Upon completion of 
the program a student will be prepared for successful employment in the following 
occupations : fashion merchandising, assistant manager, assistant buyer, department
head, division head, manager of a specialty store or shop, proprietor of a retail 
store.

PROGRAM OF STUDY
Class Lab Total

Course No. Course Title Credits Hours Hours Hours
FIRST OUARTER •

299:011 Orientation R 10 10
217:581 Speech 3 40 28 68
217:521 Economics 3 57 57
217:511 Accounting I 4 50 32 82
217:571 Business Math 3 40 28 68
217:531 Introduction to Business 3 40 17 57

16 220 105 342
SECOND OUARTER

217:522 Marketing Office Practices 2 10 26 36
217:572 Communication Skills 3 57 57
217:512 Accounting II 4 50 28 78
217:542 Principles of Marketing 3 50 7 57217:552 Salesmanship I 3 30 27 57
217:562 Business Law 3 57 57

18 254 88 3.42
THIRD QUARTER

211:513 Retailing I 7 80 60 140
217:523 Advertising and Sales Promotion- 3 40 17 57
211:533 Retail Product Analysis I 4 50 38 88
217:573 Industrial Relations 3 57 57

17 227 115 342
FOURTH OUARTER

211:594 Retail Field Experience I 16 Minimum of 360 hrs.
FIFTH QUARTER .

211:545 Retail Management Problems I 3 40 17 57
217:525 Supervisory Development 3 40 27 67
211:515 Retailing II 3 40 17 57
211:535 Retail Product Analysis II 3 30 27 57.
211:595 Retail Field Experience II 7 144 144

IS 150 232 382
SIXTH OUARTER

211:596 Retail Field Experience III 16 Minimum1 of 360 hrs.



Department Store Marketing - 2

Course No. Course Title Credits
Class
Hours

Lab
Hours

Total
Hours

211:547
SEVENTH QUARTER
Retail Management Problems II 3 30 37 67

211:527 Merchandising and Control 6 75 46 121
217:537 Data Processing for Business 2 40 7 47
217:559 Physical Distribution 3 40 31 71
135:567 American Institutions 3 36 36

17 221 121 342
Total Credit Hours - 119
Total Contact Hours - 2470

COURSE DESCRIPTIONS
FIRST QUARTER

299:011 Orientation Credits - Required
This required course is designed to acquaint the new student with the Des 
Moines Area Community College and vocational-technical education; includ
ing the role and responsibility of career educationally trained workers in 
our present society.

217:581 Speech Credits - 3

Includes a study of the principles of the different purposes and forms of
oral communications used in the business world. Application of these
principles will be made through video taped student presentations.

217:521 Economics Credits - 3
Presents economics as the framework in which the individual business must 
operate. It emphasizes the understanding of macro-economic conditions 
which will enable the businessman to make subjective management decisions.

217:511 Accounting I Credits - 4
Emphasizes the understanding of how an accounting system operates. Em
phasis is placed on accounting for marketing type businesses.

217:571 Business Math Credits - 3
Mathematics as it relates to business operations is studied. Emphasis is
placed on quantitative problem solving relating to credit, finance, and 
merchandising.

217:531 Introduction to Business Credits - 3
A basic understanding of how the individual business functions is developed. 
Organizational and operative techniques are emphasized.



Department Store Marketing - 3

217:522

217:572

217:512

217:542

217:552

217:562

211:513

217:523

SECOND QUARTER
Marketing Office Practices Credits - 2
Prepares the student with an employable proficiency in the techniques and 
operation of the typewriter, calculator, adding machine, and filing.
Communication Skills Credits - 3
Oral and written communications to enable the student to prepare himself 
for meeting job requirements and needs in the business world. Basic
subject material includes business letters, job applications, proper use 
of business forms, basic speech, and oral communications.
Accounting II Credits - 4
Quantitative analysis of financial statements is presented. Emphasis is 
placed on inventory control methods and statements. Prerequisite: Account
ing I.
Principles of Marketing Credits - 3
Presents an institutional approach to the study of marketing. Retail,
wholesale, and manufacturer marketing activities are studied in depth.
Salesmanship I Credits - 3
The fundamentals of persuasive communications as applied to successful 
selling are presented. Practical application of these principles is made 
through extensive use of video taped simulated sales presentations.
Business Law Credits - 3
To familiarize students with various situations in which the businessman 
becomes involved with legal implications in business transactions. Case 
problems are used to practically relate the principles that are introduced.
THIRD QUARTER
Retailing I Credits - 7
Operative principles and methods of the retail store are studied. Retail 
salesmanship, display, cash register, credit, and stockroom procedures are 
applied. In the retail lab, fashion merchandising concepts are introduced 
and applied with a simulated fashion merchandising business game.
Advertising and Sales Promotion Credits - 3
Examines the various sales promotion media and their application. The 
mechanics, cost, and timing of advertising are studied and applied through 
student organized simulated advertising campaigns.



Department Store Marketing - 4

211:533

217:573

211:594

211:545

217:525

211:515

211:535

Examines and identifies the basic technology concerning textile materials 
and their application to retail fashion and staple merchandising. Em
phasis is placed on the student's application of this product knowledge 
in the retail product analysis lab.
Industrial Relations Credits - 3

To give the student a practical working knowledge of human relations in 
business and industry. Special emphasis is placed upon the understanding 
of the causes of behavior and its effects upon the employee in industry.
FOURTH QUARTER

Retail Field Experience I Credits - 16
Consists of twelve weeks of full-time successful introductory on-the-job 
training in a cooperating retail training station. Emphasis is placed on
stock room procedures and retail salesmanship techniques. Development and
supervision of a training plan will be made by a retail teacher-coordinator.
FIFTH QUARTER

Retail Management Problems I Credits - 3
Presents a problem solving approach to the operative principles and methods 
of the retail store. Management decision making is emphasized through the 
use of case problems.
Supervisory Development Credits -3
The principles and methods of supervision are studied. Special emphasis 
is placed on motivation, control, and training of employees. Application 
of these principles is made with video taped simulated supervisory 
presentations.
Retailing II Credits - 3
Management principles and methods of the retail store are studied. Location 
and layout, equipment and facilities, and merchandising concepts are studied 
and applied in the retail store lab. Principles and methods of managing 
fashion and staple merchandise departments are studied in depth. 
Prerequisite: Retailing I.
Retail Product Analysis II Credits - 3
Examines and identifies the basic technology concerning the hard line 
merchandise found in the typical retail store. Emphasis is placed on the 
student's application of this product knowledge in the retail product 
analysis lab. Prerequisite: Retail Product Analysis I.

Retail Product Analysis I Credits - 4



Department Store Marketing - 5

211:595

211:596

211:547

211:527

217:537

217:559

135:567

Consists of retail training of the level prescribed in the individual 
training plan. Exposure will be given to fall merchandising techniques.
The training will be scheduled two days a week in an approved cooperat
ing training station. Supervision of the training plan will be made by 
the retail teacher-coordinator. Prerequisite: Retail Field Experience I.
SIXTH QUARTER
Retail Field Experience III Credits - 16
Consists of twelve weeks of full-time on-the-job training of the level 
prescribed in the individual training plan. Exposure will be given to 
Christmas merchandising, merchandise control, and supervision. Super
vision of the training plan will be made by the retail teacher-coordinator. 
Prerequisite: Retail Field Experience II.
SEVENTH QUARTER
Retail Management Problems II Credits - 3
Presents a problem solving approach to the management principles and 
methods of the retail store. Emphasis is placed on effective management 
decision making in advisory group situations* Prerequisite: Retail
Management Problems I.
Merchandising and Control Credits - 6
Controlling the right quantity and quality of merchandise for a fashionable 
and staple goods department is studied. Emphasis is placed on the concept 
of maximizing profits with a minimum of merchandise investment. Actual 
control systems &re developed in the retail store lab. Simulated experience 
is given with an inventory control business game.
Data Processing for Business Credits - 2
An introduction to the field of data processing. Present and future appli
cations of data processing to business operation is emphasized, and 
applied with a business game.
Physical Distribution Credits - 3
Transportation and warehousing as a function of the marketing process is 
examined. The principles and methods of physical distribution is studied 
in depth.
American Institutions Credits - 3

Retail Field Experience II Credits - 7

An integrated approach to the study of American political, economic and 
social institutions. Emphasis will be placed upon the structures and 
processes of the contemporary systems.



INDUSTRIAL MARKETING CURRICULUM

May 3, 1971
QUARTER X QXR. HRS, CLASS HRS. LAB HRS.
121:101 English I 3 35
241:110 Principles of Accounting I 3 35 22
217:231 Introduction to Business 3 35
217:573 Psychology & Human Relations 3 57
217:552 Salesmanship 3 35 22
217:531 Business Mathematics 2 35 11

17 232 55 287
QUARTER II
133:101 Economics X 3 35
241:111 Principles of Accounting II 3 35 22
241:185 Business Law 3 57
217:522 Marketing Office Procedures 3 22 35
217:242 Principles of Marketing 3 46
138:151 Speech 3 35

18 230 57 287

QUARTER III
138:102 Economics II 3 35
217:572 Business Communications 3 35
217:559 Physical Distribution 2 46
217:523 Advertising and Sales Promotion 3 57
217:553 Industrial Marketing 3 35 22
217:543 Industrial Product Analysis 3 35 22

17 243 44 287

QUARTER XV
217:594 Industrial Field Experience I 15 Minimum of 300 hours
217:593 Field Experience Seminar 2 36

17 36 300 336

QUARTER V
217:545 Industrial Prod« Analysis II 3 35 22
217:513 Manufacturing Processes I 3 35 22
217:525 Supervisory Development 3 35 22
217:595 Industrial Field Experience II 7 Minimum of 144 hours

16 105 210 315

QUARTER VI
217:536 Industrial Electrical Product

Analysis 3 35 22
217:516 Manufacturing Processes IX 3 35 22
217:526 Purchasing 3 35 22
217:596 Industrial Field Experience XII 7 Minimum of 144 hours

16 105 210 315



I

-2-

IHDUSïRXAL MARKETING

QUARTER VII
qxr, m s , CUSS HRS, LAB HRS.

217:557 Advanced Industrial Sales 
241:243 Office Management
* Social Science Elective
217:537 Data Processing for Business 
217:597 Industrial Field Experience IF

18

35 22
35
35
35
Minimum of 144 hr3,
140 156 306

&To be selected from Social Science Departments #135 or #136,



INDUSTRIAL MARKETING CURRICULUM

May 3P 1971
QUARTER X QTR. HRS. CLASS HRS. LAB MS„
121:101 English I 3 35
241:110 Principles of Accounting I 3 35 22
217:231 Introduction to Business 3 35
217:573 Psychology & Human Relations 3 57
217:552 Salesmanship 3 35 22
217:531 Business Mathematics 2 35 11

17 232 55 287
QUARTER II
138:101 Economics I 3 35
241:111 Principles of Accounting 11 3 35 22
241:185 Business Law 3 57
217:522 Marketing Office Procedures 3 22 35
217:242 Principles of Marketing 3 46
138:151 Speech 3 35

18 230 57 287

QUARTER III
138:102 Economics II 3 35
217:572 Business Communications 3 35
217:559 Physical Distribution 2 46
217:523 Advertising and Sales Promotion 3 57
217:553 Industrial Marketing 3 35 22
217:543 Industrial Product Analysis 3 35 22

17 243 44 287
QUARTER IV
217:594 Industrial Field Experience* I 15 Minimum of 300 hours
217:593 Field Experience Seminar 2 36

17 36 300 336
QUARTER V
217:545 Industrial Prod. Analysis II 3 35 22
217:513 Manufacturing Processes I 3 35 22
217:525 Supervisory Development 3 35 22
217:595 Industrial Field Experience XI 7 Minimum of 144 hours

16 105 210 315

QUARTER VI
217:536 Industrial Electrical Product

Analysis 3 35 22
217:516 Manufacturing Processes II 3 35 22
217:526 Purchasing 3 35 22
217:596 Industrial Field Experience IXX 7 Minimum of 144 hours

16 105 210 315



INDUSTRIAL MARKETING

QUARTER VII
QTR- HRS, CX̂ ASS HRS. LAB HRS.

3 35 22
3 35
3 35
2 35
7 Minimum of 144 hr3._____
18 140 166 306

217:557 Advanced Industrial Sales 
241:243 Office Management
* Social Science Elective
217:537 Data Processing for Business 
217:597 Industrial Field Experience XV

*To be selected from Social Science Departments #135 or #136.

9



1

I N D U S T R I A L  M A R K E T I N G

The Industrial Marketing program is designed to prepare the student to enter and be 
successful in the field of industrial sales and marketing. The program is organized 
to give the student a foundation in business and marketing and then to build the 
industrial marketing concept upon this. Manufacturing processes and industrial 
product knowledge is also emphasized. The curriculum is implemented with classroom, 
laboratory, and field training. Upon completion of the program a student will be 
prepared for successful employment in the following occupations: manufacturing,
representative, sales representative, industrial distributor salesman, purchasing, 
customer service and order desk salesman.

PROGRAM OF STUDY

Course No. Course Title Credits
Class
Hours

Lab
Hours

Tota
Hour;

299:011
FIRST OUARTER 
Orientation R 10 10

217:581 Speech 3 40 28 68
217:521 Economics 3 57 57
217:511 Accounting I 4 50 32 82
217:571 Business Math 3 40 28 68
217:531 Introduction to Business Management 3 40 17 57

16 237 105 342

SECOND QUARTER
217:522 Marketing Office Procedures 2 10 26 36
217:572 Communication Skills 3 57 57
217:512 Accounting II 4 50 28 78
217:542 Principles of Marketing 3 50 7 57
217:552 Salesmanship I 3 30 27 57
217:562 Business Law 3 57 57

18 254 88 342

THIRD QUARTER
217:513 Manufacturing Process I 4 50 28 7S
217:543 Industrial Product Analysis I 4 50 32 82
217:553 Industrial Marketing I 3 40 17 57
217:523 Advertising and Sales Promotion 3 40 28 68
217:573 Industrial Relations 3 57 57

17 237 105 342"

FOURTH OUARTER
217:594 Industrial Field Experience I 16 360 360

FIFTH QUARTER
217:545 Industrial Product Analysis II 4 50 27 77
217:555 Industrial Marketing II 4 40 37 77
217:525 Supervisory Development 3 40 27 67
217:595 Industrial Field Experience II 9 178 178

20 130 269' 399



Industrial Marketing - 2

Class Lab Total
Course No. Course Title Credits Hours Hours Hours

SIXTH QUARTER
217:536 Industrial Electrical Product Analysis 4 50 27 77
217:526 Purchasing 3 40 27 67
217:516 Manufacturing Processes II 4 50 27 77
217:596 Industrial Field Experience III 9 178 173

20 140 259 399

SEVENTH OUARTER
217:557 Advanced Industrial Salesmanship 3 30 37 67
217:517 Physical Distribution Management 3 40 31 71
217:537 Data Processing for Business 2 40 7 47
135:527 American Institutions 3 36 36
217:597 Industrial Field Experience IV 9 173 178

20 146 253 399

Total Credit Hours - 120
Total Contact Hours - 2223

COURSE DESCRIPTIONS

FIRST QUARTER

299:011 Orientation Credits - Required

This required course is designed to acquaint the new student with the Des 
Moines Area Community College and vocational-technical education, includ
ing the role and responsibility of career educationally trained workers in 
our present society.

217:581 Speech Credits - 3

Includes a study of the principles of the different purposes and forms of
oral communications used in the business world. Application of these
principles will be made through video taped student presentations.

217:521 Economics Credits - 3

Presents economics as the framework in which the individual business must 
operate. It emphasizes the understanding of macro-economic conditions which 
will enable the businessman to make subjective management decisions.

217:511 Accounting I Credits - 4

Emphasizes the understanding of how an accounting system operates. Em
phasis is placed on accounting for marketing type businesses.

217:571 Business Math Credits - 3

Mathematics as it relates to business operations. Emphasis is placed on
quantitative problem solving relating to credit, finance, and merchandising.

217:531 Introduction to Business Management Credits - 3

A basic understanding of how the individual business functions;organi
zational and operative techniques are emphasized.



Industrial Marketing - 3

217:522

217:572

217:512

217:542

217:552

217:562

217:513

217:543

217:553

SECOND QUARTER

Prepares the student with an employable proficiency in the techniques and 
operation of the typewriter, calculator, adding machines, and filing.

Communication Skills Credits - 3

Oral and written communications to enable the student to prepare himself 
for meeting job requirements and needs in the business world. Basic subject 
material includes business letters, job applications, proper use of 
business forms, basic speech, and oral communications.

Accounting II Credits - 4

Quantitative analysis of financial statements is presented. Emphasis is 
placed on inventory control methods and statements.
Prerequisite: Accounting I.

Principles of Marketing Credits - 3

Presents an institutional approach to the study of marketing. Retail, 
wholesale, and manufacturer marketing activities are studied in depth.

Salesmanship I Credits - 3

The fundamentals of persuasive communications as applied to successful 
selling. Practical application of these principles is made through ex
tensive use of video taped simulated sales presentations.

Business Law Credits - 3

The various situations in which the businessman becomes involved with 
legal implications in business transactions is presented. Case problems 
are used to practically relate the principles that are introduced.

THIRD QUARTER

Manufacturing Process I Credits - 4

Introduces and examines the production processes and techniques of those 
businesses in which the industrial marketing or purchasing personnel work.

Industrial Product Analysis I Credits - 4

The industrial commodity approach to industrial marketing is studied. An 
' examination of products typically handled by the industrial distributor 
is made in the industrial product analysis lab.

Industrial Marketing I Credits - 3

Introduces and investigates the functional areas of industrial marketing. 
Industrial distributor and manufacturer marketing principles and methods 
are examined. Industrial Marketing simulated experiences will be given 
through an Industrial Marketing business game.

Marketing Office Procedures Credits - 2



Industrial Marketing - 4

217:523

217:573

217:594

217:545

217:555

217:525

217:595

217:536

Examines the various sales promotion media and their application.. The 
mechanics, cost, and timing of advertising are studied, and applied through 
student organized simulated advertising campaigns.

Industrial Relations Credits - 3

To give the student a practical working knowledge of human relations in 
business and industry.1 Special emphasis is placed upon the understanding 
of the causes of behavior and its effects upon the employee in industry.

FOURTH QUARTER

Advertising and Sales Promotion Credits - 3

Industrial Field Experience I Credits - 16

Consists of twelve weeks of full-time successful introductory on-the-job 
training in a cooperating industrial training station, Meekly business 
training sessions are held. Development and supervision of a training plan 
will be made by an industrial marketing teacher-coordinator.

FIFTH QUARTER

Industrial Product Analysis II Credits - 4

Indepth studies of industrial marketed commodities are made. Application 
of these studies will be made in the industrial product analysis lab. 
Simulate purchasing and sales presentation will be made in the sales and 
purchasing labs. A Thomas Micro-Catalog system will be used extensively 
in this course. Prerequisite: Industrial Product Analysis I.

Industrial Marketing II Credits - 4

Operative principles and methods of industrial marketing institutions are 
presented. Decision making skills are developed through problem solving 
of case studies. Prerequisite: Industrial Marketing I.

Supervisory Development Credits - 3

The principles and methods of supervision are studied. Special emphasis is 
placed on motivation, control, and training of employees. Application of
these principles is made with video taped simulated supervisory presentations.

Industrial Field Experience II Credits - 9

Consists of field training of the level prescribed in the individual train
ing plan. The training is scheduled in an approved cooperating industrial 
marketing training station from 12:30 to approximately 4:30 each day. The 
training plan will be supervised by the Industrial Marketing teacher- 
coordinator. Pre requisite: Industrial Field Experience I.

SIXTH QUARTER

Industrial Electrical Product Analysis Credits - 4

industrial marketed electrical products are studied. Application of the 
study of these products and equipment will be made in the product analysis 
lab,



Industrial Marketing - 5

217:526

217:516

217:596

217:557

217:517

217:537

135:527

217:597

Purchasing Credits - 3

Presents the purchasing function and its relationship in the manufacturing 
and distributor type industrial businesses. Purchasing systems are studied, 
developed and applied in the simulated purchasing lab.

Manufacturing Processes II Credits - 4

Indepth studies of the production process is made. Production control and 
the application of new products and processes are emphasized. Application 
is made in the industrial lab, and with field trips.
Prerequisite: Manufacturing Processes I.

Industrial Field Experience III Credits - 9

Consists of field training of the level scheduled in the individual field 
training plan. The training is scheduled from 12:30 to approximately 4:30 
each day. The training plan will be supervised by an Industrial Marketing 
teacher-coordinator. Prerequisite: Industrial Field Experience II.

SEVENTH QUARTER

Advanced Industrial Salesmanship Credits - 3

Order desk, counter, and outside salesmanship principles are studies in 
depth. Application of these principles will be made in the industrial 
marketing lab with video taped simulated sales situations. The acquired 
industrial product knowledge will also be applied in these presentations.
A sales management organization game will introduce sales management 
principles and techniques.

Physical Distribution Management Credits - 3

Transportation and warehousing as a function of the marketing process is 
examined. The principles and methods of physical distribution 
in depth.

Data Processing for Business Credits - 2

An introduction to the field of data processing. Present and future 
applications of data processing to business operation is emphasized, and 
applied with a business game.

American Institutions Credits - 3

An integrated approach to the study of American political, economic and 
social institutions. Emphasis will be placed upon the structures and 
processes of the contemporary systems.

Industrial Field Experience IV Credits - 9

This unit of instruction will complete training activities in all areas of 
marketing in the cooperating training station. The training is scheduled 
from 12:30 to approximately 4:30 each day. The training plan will be super
vised by an Industrial Marketing teacher-coordinator.
Prerequisite: Industrial Field Experience III.



f School Admin, 
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BILLS TO BE I 

May 3,

Mrt Edwin Ace la
Adèreacograph MultIgrapb Corp
A 37:0 no my P uh 1 i o a i i o us
Ahern Pars bring
Ahorn Pershing
Ahern Pershing
Ahern Pershing
Ahern Pershing
Ahern Pershing
Ahern Pershing
Ai?; Products
Allied liadlo Shack
Prances Amdahl - -
Americana Annual Corp.,
American Assoc. o 
American Assn.«for Voc 
American Oil Co.
American Rubber Stamp Co.
American Technical SocB 
American Vocational Assoc.
Ankeny Ben Franklin 
Ankeny Concrete Block, Inc 
Ankeny Motors, Inc.
Ankeny Paint & Wallpaper 
Ankeny Ready«Mix, Inc «
Ankeny Ready-Mix,Inc- 
Jahn Bearne?; Company 
Beaverdale Photo Supplico- 
Birmingham 6 Prosser 
Baker Machinery Co.,
Barton Solventa, Inc.
Beavard&le Photo Supplies 
Bill Plate Sharpening Serv 
Clyde Black & Son 
Block & Co., Inc.
Boone Community Schools 
Boone County Hospital 
RP R. Bowfcar Co.
Dr. Eli Bcwezr, Professor 
Brandon Filiis, Ine.
Jans Brown 
Building Malnt.
Bureau of Busina3a Praca 
Burgeos Publishing Co.
Caedmon

(e<po

CARD APPROVED 

!?7!

Services 
Service 
Book
Equipment 
Supplies 
Equipment 
Supplies 
Equipment
¡1

it
Suppliesw
Service
Book
Book
Book
Expenses for Supt's Car 
Supplies

Book
Suppliest:
Equipment
Suppliestt
it

d fó liÀ t

- <7/

f i l 
trò

Service
11

Supplies 
Supplies 
Services 
Supplies 
Subscription 
Service 
Film 
Service 
Service 
Subscription 
Books 
Books„

i

# 2
BOARD MEMBER

30A«0 MSMSER

16.20 
6.32 

256.53 
3 »50 
16.75 

100.00 
32.35 

6.00 
2078.00 
25.92 
12.30 
16.19



i-age

apitol St:luting Ink, Inc, 
Capital Sanitary. Supply 
Capital Supply

pitol-Printing Ink 
sp1to1"Printing Ink 
Russell Carlaon 
Carpantar Paper Co»
Arnold Carson, Fh«D*
Canco ■
Genco
Central Scientific Co0 
Century Supply Co<>s Inc«,
Chek«Chart 
Chemstores 
Clarendon Press 
Colwell Co„
Coon Rapids Comm» Schools 
Cory's Inc«,,
Cory1̂  Xnc„
Council of Planning Librarians 
Crescent Else» Supply Co» 
Crescent Elee, Supply’’
CUPA
Dr0 Milton D&kovieh
Dallas Comra„ Schools
Data Business Equipment Inc»
Data Supplies
Mr. Forrest DeFrance
Deluxe Uniform Rental
George DaMoss Construction Co»
Wayne Dennis Supply Co„
Dept» of Business Education 
Dept» of Public Instruction 
DMACC - Boone Campusn
BMCC Revolving Account:»
6i
It
tif
r-3
ti
M
II
If ~~
II

'DMACC Revolving Ace! h

Suppl5.cs

33* +

Service
Supplies
Service_
Supplies h
h

B3Q& ■
Supplies
Books
Supplies
Re imbu?s ement
Supplies'/
Supplies^/
Book
Supplies'

^ . 5 ? -

Service
Reimburs emsnfc
Service
Supplies
Refund
Service
Supplies

Re imbursernent

3

aO
¿OÙ

53S„SO 
2.00 
48*64 
342 » 01 
13 »05 
195,00 
lOSoGO 

/100 „00 
L 1 0 0 .0 0  

04.22 
55 „55 
125„00 
11 „00 
30„47 
17.13 
5.00 
3 „50 
9 „45 

668„50 
8„25

Rè ¿mbfers etn'ant
11



Dee iferittSQ Clean Towel 
Dictaphone Co?:p0 
Electronic Caleulator 
DMS C ̂roo 
EME Corp,
Educational Filaistripe- 
Ted Ellgaard 
Elose lac«
Elvlew Const, Co»
Elviaw Construction Co, 
Engle Welding Equipment Go, 
FaX on Tool Co*
Faadrai
Farmer®a Supply Co,, Inc,
F, W<. Faron Go»
F, W. Faxon Co,
Ft. W* Fas:on Co,
F® W* Fa^on Co«

) F & H Printing Co,
Foa Printing Co,
Friden Incorporated 
Dr, From
tars» Martha Fuller

-r----- Galiji_Sesearch Co,
Garaoi; PubliohTSg Go, 
General Red?ir;Ccf»~
Gonsrol Prose 
Gostotncv !
~Gibfe“e«Cook-̂ qul-pm-ent Co* 
Globs Machinery 
Golden Harvest, lac.
Dr, David Gordon 
Graybar Electric 
Graybar Else,
Dr« Charles Gutenkatsf : 
Hacker Art Books 
Hamilton Hardware, Inc.» 
Ha&dhurry Sheet Metal 
Hawkey© Auto--Supply Xnc, 
Hawkeys Auto

Service
Setvies
Equipment
Supplies
Equipment
Tapes
Services
Suppliesit
:i
n
ti
Equipment 
Supplies 
Subscription \ 
Suppliesit
J!
Services
Advertising
Supplies
Servicesit
Books
Service & supplies 
Supplies 
Service 
Supplies.it
ii
Books 
Service .
Supplies35
Service
Books
Supplies

"Service-
Supplies
Equipment

~ £ S

S/J.9*

6 <t 84 
26,16
427.50 
52*98

461.00
122.50 
76,80
198*05

(_663,90 
118,59 
56,46 
61,20
486.00
yfo0oo

/tv-** 117,00 
[14,50 
\J>6,00
13.50
19.50 
9,98
90« 00 
6,00 
70*00 

44-66,75 
8,2e 

21,00 
9,60 
26,36 
81,00 
9,00
30.00

¿5 m , n
{_2,50
60.00 
58,02 
18,42 
21,00

?/29«00 
\ 20,19 
/789,00



Page 4

t ,
Hawkeys Launderera & Dry Cleaners 
Hawkeye Lairnderers 
Henry Hayes
Kahlon Henderson Res! Estate 
Herts Corp®
Hilly&rd Sales Co,
Hillyard Sales Co, .
Holbrook Plumbing & Hosting Co, 
Holbrook Plumbing 
Nancy Holmes
Holt, Rinehart & Winston' Inc* 
Hopkins Sporting Goods 
Hospital Research & Edv*
Howard Imprinting Machine 
Hunt Mfg* Co*.
Industrial Janitor Service., Inc.,
IBM
■IBM
IBM
IBM
IBM
IBM
IBM
I M
IBM
Institutional Objectives Exchange 
Instructional Objectives Exchange 
Interstate. 'Printers & Publishers 
Iowa Dental Supply Go*
Iowa Industrial Products 
la. Machinery & Supply 
Iowa Medical Society 
Iowa State Surplus Properties91
la. State Univ«
ISM Services, Inc,
Was J&magin Painting, lac,
Wes Jamagin, Inc,
Dr, Dennis Kelly Kornahan Chemical Supply 
Michael KInkade 
Knight9 a Typography 
Knoxville Comm« Schools 
Koch Brothers 
Koch Brothers 
Koch Brothers 
Lab Aids, Inc*
Langau Paper Go,
Langen Paper Go*
Langan Paper Co*
Langen Paper Co*

4

Service
Service
Service
Advertising
Truck. Rental
Suppliesn
Serviceit
Service
Suppliesir
Book
Supplies
Bcok
Service
Service
Maintv agreement
Service>1
ii

Equipment
Book
h
Supplia©
IT

Equipment»
Suppliesit
Equipment
Film
Books
Service91
Ç1
Supplies 
Service 
Supplies 
Re imbtsree&teat 
Equipment
Supplie»
9i 
I Î  

99 
99 
II

4, às/.

21.75 
) 22,85 

' 6,00 
67*50 
20*82

€¿{145.35 
194*19 

3/ 773*10 
71.21 
12*00 
4*14 
51*65 
10,00 
5,60 
1*75 

34*62 
îl* 85 

1873.25 
17*10 
19*45 
15.-39 
17*60 
16*50 
16*50 
54*00 

16 
48* 95 
4*68 
6*00 
27*34 
42.15 

4*00 
r2*00
12*50 
55.47
9*13 

323*00 
51*00 
30*00
19.75 
15*00 
11*70
114*70 

?¥• 43*15 
"" 122*84 
¿_2*95 
76*03 
16*80' 

i 18 * 75* 
12*00 
33*45

-5°

o“
37?'

c22.

//.



Page

p flfc Latta & Soil 
 ̂ Laakhman Lumber Go0

Loira Seed & Garden Conker 
¿ Paul Lowery

Jon Luathje 
Jo McClain

> Dr» Nell MeGarvey
j M & M Saleo

li & M Salea 
t ■’■ M ti H Salea

Manning Comm,, Schools 
Dennis Marten 

* Adalbert Martin
+ M B £t R Enterprises

Media & Methods 
a Medical Economics X.nc <,
, <3/l/¡ iíeilcc.1 ProduaSo División 

Idlanaa Auto IJhcOb, Xne«
► -Hld*Sf:ate Distributing Go. 
x Mid West Carbón Co»

M d  West Library Serv» 
f- Mid West Library Serv»

l'ild West Library Service 
Kid VJest Visual Edu0 Serv,

I

f" Midwest Visual Edu0 Serv»
David Miller 
Edw» MillerSt Aoaoc,
Ratend Moeckly 
Yale Moeller 
Monroe International 
Moore Business Forma * XnCa 
Modler Co»
Municipal Supply Co»
Municipal Supply Co„
Munie?,pal Supply Co„
National Audiovisual Center 
National Cash Register 
National School Boards Asaoc,
NCR
National Safety Council 
National School Public Relations 
Nations ;
NESCO Ccnsüu Schools 
NLN Evaluation Ssrv5.ce 
Richard Norton 
Office Machine Serv5.ce €o„

Equipment
Suppliesti
Re irabur a enion t
Supplies
Servicett
Suppliestl
Service 
Re imbure emanfcIE
Service
Supplies
Subscription
Book
Equipment
Equipment
Supplies
Stock
Books
t i

i t

Serviceit
Suppliesn
Service
Book
Service

Supplies
Supplied
Supplied
Equipment
Suppliesn

BookII
Supplies 
Re imburoement 
Supplica 
Reimbursemant 
Service

% 10,
170,
8,
49.
5.
12.
30.

go (313-

L5Ö, 
142 <

7,b7(,.'

M 3.



Pass 6

Office Supplies

Olcofct Forward Xnc®
07-Son Graphics • -
Opto Inc®
Overhead Door Co.,
Overhead Door Co*
Parker Publishing Co0 
Peerless Supply* Inc®
Peerless Supply 
Pella Coesho Schools 
Br® Hubert Peterson 
Phillips Petroleum Co® 
Physicians & Hospitalstt
Pitney Roues Inc»
Pittsburgh Bea Moines Steel 
Pritchard Bred«, Inc 
Puckett Electrictt
R & R Welding
R & R Welding
Radio Trades
Readers Choice
Reedholra 0oIC, Hdwe, Inc ®,
Roland-Story Comm® Schools
R & R Welding
Raymond Russell
Cecil Rhoads
Setterlee Co®
Warren Sehloat Productions, Xuc< 
School & Society Books 
Science Research Assoe*
Service Photoprint 
Shell Oil Co®
Sheruin williams 
Sierra Engineering Go®
Silver Burdott Co®
Dr® Robert Smith 
Br® Herman Smith 
V® W® Smith Oils, Inc®
Vo Wo Smith Oils, Inc®
Southeast Polk Comm® Schools

*

Supplies
H
ÎI

t!
t l

I t

ÎI
II
It

Service -
Supplies .
Books
Supplies
h
Re imbur cement
t !

Expenses for Suptcs 
Suppliesit
Service
Supplies
Supplies

Reimbursement
Suppliée
Service
Service
Equipment
Cassettes
Book
Supplies»
Tl

It

Equipment
Books
Service
Serv5.ce
Gasoline
"Gasoline
Reimbursement

Jht&jL

10 ,

jtÿ.î? A s ,

car,
<=?̂-

/&r. y®



Sputhi-iact Museum Book 2,00
Southwest' Tech„ Product Corp., Supplies 11,36
G, VU Spas1 land Service 10,00
Speedy "Tiny Dispone 1 Service Service 37,50
Spoken 'Arts Book 6,80
William Stout Semico 3,30
SSuart Reynolds Productionss Inc, Air^Insuraiice 3,29
Student Supply Book Stc£© Books ^14,67
Sun Electric Corporation Service ? $ / 4 .3 7  f

I ^

62,37
Sun Electric Corp. Equipment 1750.00
Mary Susnson Freight or postage 13,50
Tars eh Paper Go. Supplies 231.90
Thomas Publishing Co, ii 44,75
Town & Country Office Machines Service 14,00
Louise. Treangen Reimbursement 16.75
Treck Photographic Inc.,' Supplies 25,23
Turf Supply Co« T i 129.40
United Way of America Publication 2,00
thaiv, Lab, Supplies 200,90
Univ* MicrofiIras Book 76,75
Van Korn Plastics Supplies 23.52
Vernon Company 19 157.74
J, VI cton Welch 5 Publisher Book 12.42
Wallace Homestead Go, . Supplies 219,90Walters Sanitary System Service. ■ 30, Ü0
Warners Hardware Inc, Supplies 18.73Welch Scientific » 101,25
J, Weston WaXchp Publisher ii 48,60Wickes Lumber 
Wickea Lumber

»
n 4 .9 7 J Z o 38 

¿2.59White Central Concrete n 2,60
K, W, Wilson Co, Book 20.00
World Wide Travel Agency Air flights , s*  1"§47,00it it 412,00
IT IT 142,00
Xerox Corporation Supplies 344,78
Treek Photographic Inc. Service 8Q„36

TOTAL 46,078.71

4

G y



&■
Page 8

t DES MOIiBS SKILL CSHTER
A-J. RuDb3.Gh $ VZl„60
Air Products & Chemicals A60o75
Air Products /¿2/. 6o r 65*23
Air Products /142'»45
Baker Plumbing & Heating 16*>13
Clark Sanitary Supply 136*50
Deltaar Publishers 32*45
Duncan Sanitary Products 116*91
Filby Photo Serv* 10*60
IBM (16.94
IBM //0-27 /  78,44
xm ¿¿«.89
Langen Peper 21*50
Ohrlingo 59*85
Pes?:Xeso Supply Inc* 43*90
Pittsburgh Des Moines Steel 529*18
R & R Welding Supply 25 „67
R & C Office Supplies H I  0 50
Royal Typewriter ^  ^  /l5.75

_  ARoyal Typewriter ) 18*00
School Shop 8«00
Sidles Co * /3 7 . 7s  /Ì20.20
Sidles Go* j 17*55
Southwestern Publishing 184*66
Spìlman Àuto Parts 54* 90
Standard Oil 99*00
State Wide Petroleum Malato Co, 140*00
Western Auto Supply Co*  37̂ 5fl

TOTAL $ 2,300*20

éI

IL.



BILLS PAID. PRIOR TO BOARD APPROVAL

12979 'E1valott e  Earl Re imbu re etoant $ 24,66
12980 Batty Garman 2>!5«QO
7.2981 Msi-d.aa Clemens Refund tuition ¿-12*00
12982 Petty Cash DMACC Retmhursament 4̂ X3 * 23
12983 Olirle Hand Refund ‘"Z.OQ
.12904 ¿PALCO Service for Center I *--574.48
12985 .!W Bell Service for Campus >*-X592.97
12986 Rite Way Trucking Freight Charge ^ o:;g6
12987 Siale Paper Co, Supplies c504„50
12988 Mrs* Leslie Vangasse Refund Tuition ^2*75
13035 MAOC Petty Cash ■Reimbursement ■ ' *"32*46
1303S DM Skill Center Betty Cash ¿— 47-, 50
137.04 3)HACG Payroll Account Payroll ’330743*93
137.05 Calif* Sightseeing Tours Tours ^220.00
137.06 Hotel Sir Francis Drake Rooms, etc* HL030.92
133.07 Northwestern Bell Service for Boone *"$23.76
13108 John Bremer Expenses ^01,00
7.3109 (¿raybar Electric Co, Supplies , *-48.87
13.110 George Hills Books ^ 6  a10
7.33.17. Burak 6: Poor Publishers t ! <-6.50
13112 Bea Moines Water Works Service for 105 E* Grand 4* 70
13114 XPALCO Service C-j&79?091
13115. X PALCO Supplies c-i10,00
3.37.16 Boone Water Works Service; <5-128*72
13118 Art Michael. Refund Tuition ^— j+!j  o 50
133/19 Sax Dua&nbery Refund Supply Fee ^x;oo
137.20 Mr* James Pigg Refund ^1*00
.13121 Mr. John Perry Refund t-2*0G
3.3122 Mr, Russell Marine Refund -3*00
7.3123 Me* Frad McWherter El -3.00
7.3124 Mr, Dean Lippa I I ^ , 0 0
133.25 Mr* Bret Stock© I I t'2TS0
13X26 Sanai® 1 Ensauro I t ‘ItVSO
3.3127 Clifford Welling Aen2 for 105 East Grand -527,95
13128 Robert Webber Rent for■ Plaraied Parenthood. . ^175,00
5.37.29 Miracle Mila Shopping Center Rent for Center X ¿-1041*67
7,3130 Ball’Avenue Realty Rent for 2403 Ball Ave». ¿— 5132.68
13131 Mid America Realty Co, Sent for 2600 Be7.1 Ave* 4-1^616*00
7.3 ¿3 2 Friedman’s ' Leas lag Corp „ Rant for Supt* Car» ^— 22*38



f

t BILLS ?.0 IiS BOARD APPROVED

Ankeny Ben Franklin 
Ankeny Concrete Block, Inc. 
Ankeny Paint &, Wallpaper Go. 
Ankeny Ready Mi:;, Inc.
Ankeny Walgreen 
Associated Publishers 
Adult Ed Asian, of the UoS.A. 
Ahern Pershing 
Air Products 
Air Products
Audio Visual Ctr*, Univ« of I&< 
Baker Machinery Co,
John Z0 Reamer Co»
Eeaverdale Photo Supplies 
Berry-Myron Business Machines 
Book Store
Boone Elec. Motor Service 
Building Haint* Serv.
Capital Sanitary Supply 
Car loon Oil Co.,
Caraaody EXec.
Carpenter Paper Cc„
Arnold Carson 
Ce&co
Cenco Instruments Corp.,
Charles Merrill Books, Inc. 
Charles Scribner6® & Sons 
Class National Publishing Co* 
Coast to Coast Stores 
Cold Springs Bio* Lab.
Color Incorporated 
Commodity Research Bureau lac. 
Congressional Quarterly lac. 
Cook1s 
Cory8o 
Gory*a 
■Cory's
Council of Planning Librarians 
Crescent Elee»Supply 
Crestline Pub» Ccs,
Donald Curtis
Bata Proc0 Management Assoc,
F, A, Davis Co»
George BsMoss Constr. Go. 
Dennis Supply Go»
Dennis Supply

SuppliesII

II
II
Book
»
Supplies
h

Film Rental
Supplies
Service
Service
Suppliesii
Service
ii
Supplies
Gaa *
Service
Supplies
Service
Supplies
Service
Supplies
Booksa
Supplies
Books
Service
Books
ii
Supplies

Books
Services
Books
i i

Service
Service
Supplies

1,10
5,95

269*53
141.95 
29,28
49.25 
15.23 
49«82
44.00 
11*50
172.95 
2,83 
3.00
35*20 
8,40 
6,28 
4.30 

2536,50 
93.65 
28,57 
769.15 
60,60 
362.50 
172,02 
37« 64 
56.76 
20,73 
9.70
2o26

20.00 
28,63
20.25 
15.00
112.10

.66
1.39

26.14
6„0Q
68.85
13.45
21.20
9.75
2.25

4488,96
62.06
9,82



I

«Deimiston & Partridge 
Dennis tor, & Partridge 
Danger City Park DeptD 
Department of Adult Ed. 
Dos Moines Indep. Co,

* DM Industrial Towal
* DM Industrial Towel

DM Photocopy
DM Rental Sales fit Serv, 
DMACC Revolving Account
11

* Doughten Auto Supply
* Dunn & Co.

Page 2

Edu„,T£ch= Publications Inc. 
Else. Wholesale Co,
T„ J. Ellgaard 
T, J, Ellgaard 
Engineering Model Assoc,
F„ W, Faaton Co,
Fidelity Products Co.
Firm of Robert VandeVenter 
Forman Ford & Go,
Gamer Publishing Co,
Helson Goodman
Guthrie Center Gcmm, Schools 
Harry Volk Art Studio 
Hertz Co,
Hopkins Sporting Goods
Hy-Vea Stores
IBM
IBM
Industrial Supplies 
Interstate 35 Comm, Schools 
I&* Dental Supply Co, 
la, Dental 
Wes Jarnagin, Inc,
Johns Hopkins Press1 
Kansas State Teachers College 
ICemahan Chemical fit Supply 
Koch Brothers 
Koch Brothers 
McGraw Hill Book Co.
M & M Sales Co,
M & H
Mackinaw Geological Supply 
MacMillan Co.
John Maguire 
M B & R Enterprises 
N B H  Enterprises

Supplies
i i

Eooks
Ra iusbursemeut
Reafcal film
Ssrvlco
ri

Supplies
Rental
Reimburs eman t
it

Supplies 
Equipment 
Books \ 
Supplies 
Service
tt

Suppliesn
Equipment
Service
Service
Printing
Service
Reimbursement
Book
Service
Supplies
Supplies
Service
i i

Supplies
Reimbursement
Service
Supplies
Service
Booksn
Supplies
Supplies
Equipment
Supplies
Service
SuppliesDl
II

4

5.04
9.80
4.09
39.91
18.50 
100.28
35,13
37,10
63.00 
121,38

. 102.32 
23 c 33
17.95
54.95 
60.48
152.70
16.50 
14 c 00
37.00 

2758,00
28.00 
13.15
455,00 

. 24.80
16.50 
35.45
26 o 08
43,75
12,78
19.55
14.40
28.50
52.50
15.50
107.82 
36,23
7,68
2.00
2,75
3.97
14.65
175,94
14.50
218.91 
55.81 
13.06
144.83 
162.80 
187.24



Page 3
Marshall's Decorating Store Supplies
M.S. Maxwell Supplies
M&dl”Vl8ual Inc, it

SSalody Powell Expenses
Midwest Visual Edu. Serv. Service
it Equipment
it Supplies
Modesto City Schools Bool’ii
MogulmEd Supplies
Kelly Morgan Reimbursement
C. V. Mosby Co. Book
Hosier Supplies
Municipal Supply Co, Supplies
National Business Edu. Assoc. it

Nelson Advertising Co. Advertising
Office Supplies Supplies
Olivetti Corp. of America Service
Perry Comm, Schools Re imbursement
Peters Construction Co. Supplies
Physicians & Hospital Supply Co. Supplies
Pildis Hardware i t

Plumb Supply it

Plumb Supply i t

Polk Co, Légal Sec. Aasos, Pees
Puckett Elec, Tools Supplies
Radio Trade Supply it

R & R Welding i i

R & R Welding Demurrage
Sargent Welch Scientific Guppllea
Service Engraving Inc. Service
Standard Bearings Co. Supplies
Steel Warehousing, Inc, i i

Stewart Garrett, Heart&ey, Jones & W ifcta Service
St&tsell Klee,. Co. Supplies
Storage Systems, Inc. Equipment
Storey Keawprt&y m

TAB Books Books
Tisaberland DX Service Vehicle ©srpenae
Track Photographic Inc. Supplies
Track Photographic lac. i t

Triangle School Stock
Triangle School Supply & Equip. Equipment
United States Pubs. Assn. Books
Univ. Microfilms Books
Univ. o f  Texas Books
Vernon Co. ... „ & r a n l l a f i _ „ ~ _

5.58
3,09

148.95
3,50
3.24 

2192,15
40,09
3,75

138,71
24,90
5,30
4.25 
31,35
15.69 

467,67
33.69 
28,00
309.44 
14,23
198.50
2.65 
5,74

36,59
107.50 
12,33 
1.62 
36,72
1,80 

42.63 
24,65 
21,00 
25,20 
17.00 
55.67 

343,80 
11.15 
318.99
7.66 

44.58 
21.05 
51,95

3739,80
4.27
88.50
36.25
132.45



Page 4

Walters Sanitary System 
,Water Information Center Inc, 
Whlfcey5 s Town & Country 
Bob Smith 
Jason Smith 
Patricia Lsngill 
Edward Udrovlch, Jr,
John Osrfchaus 
Joy Gusler 
Roberta Kerr 
Keith BeVrieo 
Steve Pranaciaco 
Mro, Julie Roths 
Dennis Lee 
Geralee Booth 
EMACG Auto Revolving

Service
Books
Gas
CHESS
i t

it
h

h
il
n
»
I!
II

RaitnbtxroGnenfc

30.00
28.00 
U„38 
3 5 0 00 
29,75 
14,86 
12,25
40.24 
8,73
12,23
12o25
6,54
2,61
19.25 

7,00 
7,85

TOTAL Z4,$3$4G?
S choolhouse. I-A; 
leaker Electric Inc, Service 110,00

Sghoolhouae, 1-B:
Beo Moines Blue Print Co, 
Baa Moines Photo Copy Co,

Serviceit 27o20
195,84

TOTAL 223,04

è

n n  f i l i a l -  
f  14  y  vl s - b

/ &
/ .• — • i«*“ ***” * * " *  _  _  n r h i Q l T O"board member

board member



PC.g‘2 S BES MOIHES SKILL CENTER

.Corwin Cleaners 
Industrial Towel 

A, B„ Sick
Economic» Prasa, Inc, 
Electric Equipment C o 5 
L, He ICurtz Go.
New York Times 
Peerless Supply, Inc*
R & R Wilding Supply Co. 
R & R Welding Supply Go, 
Sidles Automotive G©«,
Spliman Auto Parts

iac<

17 «16 
367,0 6  
135,00 

4 « 20
99.40 
25,24 
87,75
86.40 
17,85 
12 «10 
84f>64 
52,64

PAID PRIOR TO BOARD APPROVAL

989«44

13211 Robert Mackey
13212 Patty Cash
13213 Jaust Noble
13214 Barnes McCarthy
13215 Felix Gary Martinez
13216 Robert S, Fosse
13217 Virgil Foulas, Jr? 
13213 Gary West
13219 Harold Boles
13220 Emmanuel Thomas
13221 Ken Warren
13222 Jane Anne Cannon
13223 Craig Bjorgran
13224 Ann Shaw
13225 Gene MusseXman
13226 IPALCO
13227 "
13228 Northwestern Ball

Refund
Reimbisrssm&nt
Refund
Refund

Servies

72,00
28,31
7,50

102,00
60,00
36.00
60.00 
60,00 
60,00 
15,00

eloo  
60,00 

4,00 
15^00 
80,00 

1603'22 
1667,37 
46 « 64

TOTAL § 4,231,27

*
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